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LEAF: Well made brokens were in good demand and were strongly competed for but at rates lower
than last. Others were an easier market and met withdrawals. Northern brokens sold between
Tk.160/- -Tk.1651-. Selective best lines sold between Tk.240t--Tk.286t-.

Better fannings were similar and were in demand. Others generally declined and often remained
unsold. Northern fannings sold between Tk.160/- - Tk.170l-. Selective best lines sold between
Tk.233t- -Tk.256t-.
DUST: 11,448 packages were on offer. Better types were in demand. Powdery lines were well
competed for. Dust withdrawals stood at33o/o as opposed to 36% last sale.

OLD SEASON: Handful of old season teas sold between Tk.11 0/- - Tk.139/-.

SUPPLEMENTS+E-AUCTION: 4,661packages were on offer 49% sold and 51% remained unsold
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PURCHASE PERCENTAGE SALE-38
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EX/PKTR

30% INTL.
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SALE NO: Sale 39 will be held on February 03,2025 at 8:30 A.M. in Chattogram and will consist of
64,051 packages of leaf and 1 1,869 packages of dust.

, OUR CATALOGUE: Sale no. 38 Avg. Tk.200.54, sold 57.660/o.

'COMMENTS: Market remained strong for well made teas. Prices eased for most others and
withdrawals remained large volume for the.end season types. Packeteers were active for their
types, Iocal buyers were selective.
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